Maui Community College

Course Outline

1. Alpha and Number

HOSPITALITY & tOURISM 20



HOST 20

Course Title


orientation to the travel 







industry

Credits



Three (3) 

Date of Outline

June 23, 2004

2. Course Description

Provides an overview of the travel industry







and examines employment opportunities in the 







field of hospitality and tourism.

3. Contact Hours/Type

3 Hours - Lecture 

      4.
Prerequisites 


Placement at ENG 19, or consent


REC.  PREPARATION

BCIS 20

Approved by _____________________________________ Date________________

5. 
General Course Objectives

This course provides students with an overview of the travel industry.  Students will explore the range of career opportunities available in the field of hospitality and tourism.

6.
Student Learning Outcomes


For assessment purposes, these are linked to #7. Recommended Course Content.


Upon successful completion of this course, the student will:

A. explain the general scope of the hospitality industry and the interrelationships of the various sectors of the travel and tourism industry;

B. explain and diagram the organization and structure of service operations;

C. differentiate among the various departments in a hotel and recognize the roles each department plays in maintaining an efficient service operation;

D. apply knowledge of quality service principles through role-playing exercises;

E. compare and contrast the various forms of lodging ownership;

F. recognize and describe future trends in the hospitality industry and predict the impact on the industry’s development;

G. explain why people travel and discuss economic implications to communities;

H. perform basic computations related to hospitality cost control, evaluate data, and form conclusions based on information derived;

I. gather information from hospitality-related publications and document sources;

J. deliver oral presentations by choosing language, style, and organization appropriate to particular purposes and audiences;

K. analyze case studies, develop recommendations, and express main ideas clearly and concisely;

L. prepare a comprehensive written/oral report on a hospitality operation by integrating theories learned in class with information acquired through networking and research;

M. identify career opportunities and levels of proficiency required for employment in the hospitality industry; and 

N. identify career goals related to the travel industry.

7.
Recommended Course Content and Approximate Time Spent on 
Each Topic

Linked to #6. Student Learning Outcomes.


To meet the objectives of the course, the following areas of course content would be included in a class: 

1 class session
  Introduction




Icebreaker/get acquainted activity






Introduction to the course syllabus including a discussion of course


materials, assignments, projects and site visitations

2 – 3 weeks
The Scope of the Travel and Tourism Industry [SLO – A, B, E, G, J, K]




Nature of the Travel & Tourism Industry




Interrelationships within the Travel and Tourism Industry




Travel Motivations




Social Impact of Travel

2 – 3 weeks
Exploring Hospitality Careers [SLO – A, B, C, E, M, N]


2–3 weeks
The Scope of the Restaurant Industry [SLO – A, B, C]


Restaurants and Industry Segments

2 – 3 weeks
The World of Hotels [SLO – A, B, C, D, E, F, H, I, J, K, L]




Hotel Categories




Hotel Organization




Industry Trends

1 week

Club Organization and Operations [SLO – A, B, I, J, K]

1 -2 weeks
Cruise Lines – Floating Resorts [SLO – A, B, I, J, K, L]




Cruise Ship Organization

1 week

Gaming and Casino Hotels [SLO A, B, C, D, E, H, I, J, K, L]

1 - 2 weeks
Recreation, Leisure & Wellness [SLO – A, B]

1 - 2 weeks
Hospitality Management [SLO – A, B, C, D, E, H, I, J, K, L]

1 - 2 weeks
Marketing and Selling Hospitality [SLO – A, B, C, D, F, G, I, J, K, L]

1 - 2 weeks
Ethics in Hospitality Management [SLO – D, K]

8.  Text and Materials, Reference Materials, Auxiliary Materials and Content

Appropriate text(s) and materials will be chosen at the time the course is offered from those currently available in the field.  Examples include:

Text and Materials, Reference Materials

An Introduction to Travel & Tourism, 2nd Edition

Foster, Dennis L.

Hospitality & Tourism – An Introduction to the Industry, 9th Edition

Brymer, Robert A.

Auxiliary Materials and Content

Classroom/A.V. equipment/Computer/Power Point

Blackboard/Elmo/Overhead transparencies/Smart Board

Industry magazine features/Newspaper articles

Appropriate videos, Films, and TV programs

Other appropriate materials/Equipment available

Site visitation forms (i.e. required liability waivers, instructions for visitation and activities, etc.)

9.
Recommended Course Requirements and Evaluation

General Course Requirements

Attendance, Punctuality, and Participation



  0 -- 10%


Homework Assignments





20 -- 30%


Quizzes







  0 -- 20%


Tests and Exams






30 -- 40%


Presentations, Demonstrations, Group Work, Exercises

30 -- 60%

and other Projects


Not to exceed 100% of grade


These percentages establish a minimum and maximum range for area to be, or may be evaluated in this course.  A faculty member, in a similar syllabus, would be capable of planning the evaluation of this course within these parameters to suit the method and number of presentations, his/her own teaching convictions, and/or the needs of the students accordingly.

10.
Methods of Instruction


Instructional methods will vary considerably with instructors.  Specific methods will be at the discretion of the instructor teaching the course and might include, but are not limited to the following:

a. lecture, class discussions, and group activities;

b. quizzes and other tests with feedback and discussion;

c. oral reports and other student presentations;

d. problem solving and case studies;

e. projects, on-site classes, site visitations;

f. powerpoint presentation, videos, DVDs, CD-ROMs with detailed viewing guide and 
discussion questions;

g. cable/outreach/video streaming;

h. appropriate videos/industry guest speakers;

i. other appropriate techniques when available;

j. homework assignments such as:

1. reading, or watching, and writing summaries and reactions to current lodging industry issues in the media including newspapers, video, magazines, journals, lectures, web-based materials, and other sources;

2. reading text and reference materials, and answering discussion questions;

3. researching current lodging industry issues and problems;

k. web-based assignments and activities;

l. reflective journals;

m. group or individual research projects with reports or poster presentations;

n. study logs and study groups;

o. service-learning, community service, and/or civic engagement projects; and

p. other contemporary learning techniques (such as project-based learning, 

           

co-op, internships, self-paced programs, etc.)
