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1. Course Alpha, See HELP for Infurmation.
MKT
2. Course Number, Sge HELP for information.
285
3. Course Title/Catalog Title, Sea MELP for informatian,
Internet/Sooial Madia Markating
4. Number of Credits. See HELP for information.
3

5. ContactHours/Type, See HELP for information,
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6. Course Description. See HELP for infermation (.. M" AL uAPa -

Examines the use of the inlemel as an effective markeling ool lo enhance customer retationships and sirenglhen brand avamness. Examipes hew
contiually emerging Internel lechnologies and social madia areincr=asing markeling effectvess and sfficiency. Govers. developmeant of an Intermel marketing
plan.

7. Pre-Requisites. Please click on HELP Ican for style sheet

bt

BUSN 150 or IGS 101 and MKT 120 with C erbatter, or cansent,

B. Co.requisitas

8. Recommended Préparation.

MET 160

10. Is this a cross-fistad course? See help for infarmation.

NO ‘

1

-

- Reason for Proposal. Why is this courss belny propozed or modified ? See help for information, as this question requires specific Information as
part of the explunation.

Hour lab

Canverts a suczessiul Topics o 3 ragular colirsa offering.

12, Effective Semesier and Year. For naw or modified courses, the alfective year 15 ong year from the semesisr proposad. For example, { proposaed in
Spring 2012, the-effective semester Is Spring 2013. See help for mere information.

Spring 2013
13, Grading Methed. What grading methods may be used for this course? See help for information.

 Standzrd (Lalter, CHNGr Audity (0)

14. Is this course repeatable for credit? How often can this course be countad toward a degree or certificate ? See help for information.

NO

15. Courss Student Learning Quicomes (SLOS), PO NOT ENTER TEXT IN THE TEXT BOX BELOW. Click on the yellow button "COURSE LEARNING
QUTCOMES" and enter in that screen, See HELP for more information on SLOs.
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Course 5LOICompetency

a. discuss |b. discuss|c. discusss| d, discuss |e. discuss| f. discuss the Jh. discuss
the overall]  the the role |techniques| howthe | advantages and
importancelevoluation| social | for driving |traditional and create an
of the of the media, | traffictoa | four P's |disadvantages| internet
internetin | internat's |blogs, etc. jwebsite and| (product, |of internet and|marketing
relation to| rolein play in the prive, | social media [plan fora
marketing |maskeling| driving |impodance| place, | marketing g. | realor
and why it consumes | of search [promoelion)l disucss traffic| fictitious
is rapidly purchasing] engine are analysis and | company
becoming and how Joptimization| applied in jother methods
an they can Jand Google] web- | of measuring
essential be used | promeding |based and| effectiveness
platform effectively your social
for fo market |pusiness on] media
busingss a product | the web |marketing
SUCCeSsS or service
I. discuss and use, as appropriate, intemet and social media 4 [ [ [ i 7] e
marketing
ii. develop an internet marketing plan [ o] Rt ]
Course SLOIGESLO Creativity -| Critical [Information Oral Written
Ableto [ Thinking -| Relrieval |Gommunication|Communication
express Apply and - Praglice |, - Write
originality | critical |Technology| ethical and effectively o
through a | thinking | - Access, [responsible oral] convey ideas
variety of | skillsto | evaluate, [communications] that meet the
forms. | effectively | and utilize |appropriately (o needs of
address [informatien| a variety of specific
the effectively, | audiences and | audiences and
challenges| ethically, purposes. purposes.
and solve and
problems. jresponsibly.
I. discuss and use, as appropriate, intemet and social media marketing e frf 4] i)
|ﬁ develop an intemet marketing plan [ [~ e ™
Course SLO/PSLO Use leadership
and interpersonal
skills to promote
business ethics,
values, and
integrity related
1o professional
activities and
persona}
relationships
Develop a sense
and appreciation
of
Entrepreneurship
I. discuss and use, as appropriate, internet and social media marketing
ii. develop an intemet marketing plan

Coursa Competencies. DO NOT ENTER TEXT IN THE TEXT BOX BELOW. Click on the yelfow button "COURSE COMPETENCIESHSSUES/SKILLS"
and enter text in that screen, Course competencies are smaller, simpler tasks that connect to and facilitate the SLOs.

CompetencylContentf 1 week. 1 |2weeks|1week|1week | 1week | 1week | Tweek | 1week | 1week | iweek | 1week | 2weeks
Introduction|week| Social | Social | wWeb Wikis, |Branding |Advertising) Public Direct |Capluring] Traffic |Developing
to Course [Types] Media: | Media: | Based | RSS, |(& U, a, b, I, 3, ¢, |Relations| Marketing and Analysis |an Intemet
and History| of | Twitter, |Blogging| Video; |Mashups)c,d, e, f)| d,e 3 | (Il a, [Campaigns| Keeping and Marketing
of the Web | Web |Facebool (¢, I, a, |YouTube} and 1 week b, c.d,el(l.ll,ac an Measuring| Planfl, I,

{ha-h) |[Sites|{l, W, ac]|chd | (1.3 | Vitual | Driving H] e) Audience| Success h}
(LI |b,d, e B} ef) |b, c d [Words{l,| Traffic: {l,a,b,ci{labf
a, b, e, f} |l a, b, ¢ {Marketing| d.ef) 9
c) d, e, 1) [Strategies
{1, . d)

. discuss the overall [t

importance of the

intemel in relation to

marketing and why it is

rapidly becoming an

essential platform for

DUSINESS SUCLess

5. discuss the [l

evoluation of the

internet's role in

Imarketing

c. discusss the role frf [ ] W

social media, biogs,
eic. play in driving
consumer purchasing

and how they can ke
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used effectivelyts =~ [ [ e
markel a product or
senvice

d. discuss techniques [~ 2] 7]
ffor driving traffic to a
website and the
importance of search
engine optimization
and Google prometing
your business cn the
jweb

e. distuss haw the 74 B =71 3] R &
iraditional four P's
(product, prive, place,
|promotion) are applied
in web-based and
social media marketing
. discuss the [ b [ [T
advaniages and
disadvantages of
internet and social
media marketing g.
disucss traffic analysis
and other methods of
measuring
eifectiveness

h. discuss and create o A
an internet marketing
plan for a real or
fictilious company

17, Receramended Course Content and Timeline. DO NOT ENTER TEXT IN THE TEXT BOX BELOW. Ciick on the yellow button "RECOMMENDED
COURSE CONTENT..." and enter text in that screen. Course content cannects to and facilitstes the course competencies. Course content may be
organized by weeks, units, topics or the like.

Content
1 week. Introduction to Course and History of the Web ([, 2-h}

1 week Types of Web Sites (1,11, a, b, ¢)

2 weeks Social Media: Twitter, Facebook {1, Il, &, ¢, b, d, &, T}

1 week Social Media: Blogging (I, Il a.c, b, d, &, [}

1 week Web Based Video; YouTuke (I, 11, a, b, c, d, e, )

1 week Wikis, RSS, Mashups, and Virtual Worlds(l, Il, a, b, c, d, e, }

1 week Branding (I, I, a, b, ¢, d, &, f} 1 week Driving Traffic: Marketing Strategies(i, I, d)

1 week Advertising (I, 3l, a, c, d, e, f}

1 week Public Relations{l, 1, a, b, ¢, d, e, f)

1 week Direct Marketing Campaigns (1, I, a, ¢, €)

1 week Capluring and Keeping an Audience (1, 2,5, ¢, d, €, )

1 week Traffic Analysis and Measuring Success {, g, b, T, g}

2 weeks Developing an Internet Marketing Flan{l, 11, hy

18, Recommended Evaluation and Assessment Methods. See help for information,

o Includes, butis not limited to: group discussions, group projects, group presentations, group exercises, groupfteam work in- and cut-side of the
classroom; appropriate rubrics. (0)

» Includes, butis not limited to: assignments done outside of ctass in any discipline, such as math problems, reading and questions, chapter questions,
critical thinking questions, class preparation; appropriate rubrics. (0}

* Includes, butis not limited to: attendance, padicipation, readings, art projects, media reviews, reactions lo speakers, critical thinking exercises, or
refleclive exercises; approprizle rubrics. (0)

¢ Includes, butis not limited to: speeches, ¢lass talks, drama presentalions, oral readings, interviewing, capstone or other ciass presentstions, ora!
presentations using technology, oral presentalions given via technology; appropriate rubrics. (0)

» Other, not included in above (D)

* Includes, but is not limited to: research, art, obsenvation, interview, or service leaming projects, portfolio development; appropriate rubrics. (0}

+ Includes, butis not limited to: essay tests, objective tests, midderm and final exams, unit exams, quizzes of all types, tests may be written, oral,
compulerized, in-class, take-home, at testing sites; appropriate rubrics, (0}

o Includes, butis net limited to: term papers, essays, creative wiitings, reports, or reaction papers: appropriate rubrics. (0)

Method of includes, bulis |Includes, butis §ncludes, but is notincludes, butis  |Includes, butis |includes, but is not [Includes, but |Other,
Evaluation not imited to: not limited to:  {limited to: essay  |not limited to; not limited to:  [limited to: is not limited {not
assignments attendznce, ests, objective qrotp research, art,  |speeches, class o: term included

http://curriculumeentral.its.hawaii.edu:8080/central/core/vwersx.jsp?cps=UHMC&alpha=M... 4/2/2012
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marketing plan

T Honhe dutdide of |participation, discussions, " [GbEBHZENGH, (&1ks, drama "lpapérs, i 2bove
class in any readings, art group projects,  finterview, or presentations, oral lessays,
discipline, such forojects, madia junit exams, group service leaming |readings, creative
as math reviews, presentations, projects, interviewing, wiitings,
lproblems, reactions to group exercises, |portfolio lcapstone or other |reports, or
reading and speakers, criticallbe written, oral,  [groupfteam work [development;  |class reaction
questions, thinking i in- [in- and cut-side  |appropriate presentations, oral [papers;
chapter exercises, or of the classrcom; [rubrics. presentations appropriate
questions, criticallreflective appropriate using technology, [rubrics,
thinking exercises; rubrics. ora presentations
questions, class |appropriate given via
preparation; rubrics, techaciogy,
appropriate lappropriate rubrics,
rubrics.

Course 5L0s
i. discuss and
use, as
appropriate,
internat and
sccial media
markeling

ii. develop an
internat

Course Compete

ncies

. discuss the
overall
impartance of the
internet in relation
to marketing and
lwhy it is rapidly
becoming an
essential platform
|(0r business
success

b, discuss the
evaluation of the
internet's role in
marketing

c. discusss the
role social media,
blogs, etc. play in
driving consumer
purchasing and
how they can be
used effectively
1> markel a
product of service

d. discuss
techniques for
driving traffic to a
[website and the
importance of
search engine
optimization and
Google promoting
[your business on
the web

e. discuss how
the traditionat
‘our P's {product,
prive, place,
promaotion) are
applied in web-
based and social
media marketing

analysis and
other methods of
measuring
effectiveness

h. discuss and
create an intemet
marketing plan
for a real or

fictiticus company)

Method of Evaluation

Includes, but is not limited to: assignments done outside of class in any discipline, such as math problems, reading and gueslions, chapter questicons,
critical thinking questions, cass preparation; appropriate rubrics.

Includes, but is not limited to: attendance, participation, readings, art projects, media reviews, reactions to speakers, cilical thinking exercises, or
reflective exercises; appropriate rubrics,

http://curriculumeentral.its.hawaii.edu:8080/central/core/vwersx.jsp?cps=UHMC&alpha=M... 4/2/2012
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i Includes, bul'is ol imited to: essay lests, objective tests, mid-tarm and Tinal eXams, Unil eXams, qUIZZes of alt types, 18618 gy be Writtén, oral,
C ) computerized, in-class. take-home, at lesting sites; appropriste rubrics.

Includes, but is rot limited to; group discussions, group projects, group preseniations, group exercises, groupfeam work in- and out-side of the
classroom; appropriate rubrics,

includes, but is not #mited to: research, art, observation, interview, or service learning projects, portfolio development; aporopriate rubrics.

includes, but is not Himited to: speeches, class taks, drama presentations, oral readings, interviewing, capstone or other ¢lass presentations, cral
presentations using technology, oral presentations given via technology; appropriate rubrics.

includes, but is not fimited to: term papers, essays, creative wrilings, reports, or reaction papers; appropriate rubrics.

Other, not included in above

19. DO NOT ENTER TEXT IN THE TEXT BOX BELOW. Click on the yellow button "PLOs" and enter text in that screen. Program Student Learning
Quicomes (PLOs) supported by this course. If you are not a "program” use the Liberal Arts PLOs, view them by clicking on the HELP icon.

Program SLO

Use leadership and interpersanat skills to promote business ethics, values, and integrity related to professional activities and personal relationships
Develop a sense and appreciation of Entrepreneurship

20. General Education Student Learger Qutcomes (CASLOs). FIRST, fill out the CASLO grid focated in the UHMC tab above. Click on the HELP icon for
tips on determining support for the CASLOs and indicate your choices below by ciicking on the box in front of each supported CASLO. NOTE: Qur
campus does not use the Preparatory Level, Level § and Level 2 designations in the chart below.

] | Creativity - Able to express originality through a varisty of farms.

EPreparatnry Level

F# | Critical Thinking - Apply critical thinking skills to effectively address the challenges and solve problems.

Eﬁpfeparatory Level

| Information Retrievai and Technology - Access, evaluate, and utilize information effeclively, ethically, and responsibly,

b Freparalory Level

O g Oral Communication - Practice ethical and responsible cral communications appropriately 10 a variety of audiences and purposes.

7] Preparatory Levet

Quantitative Reasoning - Synthesize and articulate information using appropriate mathematical methods te solve problems of
quantative reascning accurately and appropriately,

| | Written Communication - Write effectively to convey ideas that meet the needs of spedific audiences and purposes,

ﬁ?mparatory Level
Creativity Critical Information | Oral Quantitative | Written
Thinking Retrieval Communication | Reasoning | Commumnication
and
Technology

ltcludes, but is not fimited to:
assignments done outside of class
int any discipline, such as math
problems, reading and questions,
chapter questions, critical thinking
questions, class preparation;
appropriate rubrics.

Includes, but is not limited to:
attendance, participation,
readings, art projects, media
reviews, reactions to speakers,
critical thinking exercises, or
reflective exercises; appropriate
rubrics.

Includes, but is not limited to:
essay tests, abjective tests, mid-
term and final exams, unit exams,
quizzes of all types, tests may be
written, oral, camputerized, in-
: class, take-home, at testing sites;

| appropriate rubrics.
O : Includes, but is not limited to:

H group discussions, group projects,

group presentations, group
exercises, groupfteam work in- and

http://curriculumcentral.its.hawaii.edu:8080/central/core/vwersx.jsp?cps=UHMC&alpha=M... 4/2/2012
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out-side of the classroom;

(D apprapriate rubrics.

includes, but is not fimited to:
rasearch, art, chservation,
interview, Or service learning
projects, portfolio development;
apprepriate rubrics,

includes, but is not limited to:
spaeches, class talks, drama
presentations, oral readings,
interviewing, ¢capstone or other
class prasentations, oral
presentations using technology,
oral presentations given via
{echnoiogy; appropriate rubrics.

includes, but is not limited to: term
papers, essays, creative writings,
reports, or reaction papers;
appropriate rubrics.

Other, not included in above

GenED SLO
Creativily - Able to express originality through a variety of forms.

Critical Thinking - Apply critical thinking skills to effectively address the challenges and solve problems.

Information Redrieval and Technology - Access, evaluate, and utiize information effectively, ethically, and responsibly,

Oral Communication - Practice ethical and responsible orat communications appropriately to a varety of audiences and purposes,

Wrillen Communication - Write effectively to convey ideas hat meet the needs of specific audiences and purposes.

21, Linking. CLICK ON CHAIN LINK ICON IN UPPER RIGHT HAND CORNER TO BEGIN LINKING. See HELP for more information,

22. Method(s) of delivery appropriate for this course. See Help for information.
e Cable TV (0)
+ ClassrcomiLab (0)
e HITS/Anleractive TV (0)
+ Hybrid (0)
« Onlinge (G}

23. Text and Materials, Reference Matarials, and Auxitiary Materials. See Help for information,

» David Meerman Scott. The New Rules of Marketing and PR: How 1o Use Social Media, Blogs, News Releases, Onfine, Video, and. 2nd, Wiley, ,
e Jason | Mileisky. Principles of Intemet Markeling; Mew Toofs and Methods for Web Developers {Web Technolodies). 1st. .

24. Maximum enrollment. See Help for information,
24
25, Particular room type requirement. Is this course restricted to particular room type? See Help for information.

YES

computer classroom.

26. Special scheduling considerations. Are there special seheduling considerations for this course? See Help for information,

NO

O 27. Are special or additional resources needed for this course? See Help for information.

none

http://curriculumcentral.its.hawaii.edu:8080/central/core/vwersx.jsp?cps=UHMC&alpha=M... 4/2/2012
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" 28. Does this course require special fees to be'pald for by students? See Help for Information;

f) N

29. Does this course change the number of required credit hours in a degree or certificate? See help for information.

Yes, course will be an elective for Business Careers, required for Certificate of Completion in e-Marketing

30. Course designation{s) for the Liberal Arts A.A. degtee andfor for the college's other associate degrees. See Hedp for information.

Degree Program Category

AA Libaral Arts: |AA LE - Elective

AS: NONE

AAS: Business Careers PE - Pragram Elective
BAS: BAS - All N7A

Developmentall |N/A

Remediai:

31, Course designation(s) for other colfeges in the UH system.

none

and provide a sheet outlining those changes.

O T 2011-2012 catalog page 39.40,133

33. General Education Student Learner Outcomes (CASLOs). Please click on the HELP icon for more information.

32. Indicate the year and page # of UHMG catalog referred to. For new or modified courses, please indicate the catalog pages that need to be modified

http://curriculumcentral.its.hawaii.edu:8080/central/core/vwersx.jsp?cps=UHMC&alpha=M...

Standard 1 - Written Communication

Write effectively to convey ideas that meet the needs of spacific audiences and purposes,

Qutcome 1.1 - Use writing to discover and articulate ideas, 1

Outcome 1.2 - identify and analyze the audience and purpose for any intended communication. 3

Outcome 1.3 - Choose language, style, and organization appropriate to particular purposes and audiences. 3

Outcome 1.4 - Gather information and document sources appropriately, 1

Outcome 1.5 - Exprass a main idea as a thosis, hypothesis, or other appropriate statement. 1

Outcame 1.6 - Develop a main idea clearly and concisely with appropriate content. 3

Qutcome 1.7 - Demonstrate a mastery of the conventions of writing, including grammar, spelling, and mechanics. 2

Outcome 1.8 - Demonstrate proficiency in revision and editing. 2

Outcome 1.9 - Develop a personal voice in written communication. 1

Stapdard 2 - Quantitative Reasoning

Synthesize and articuiate information using appropriate mathematical methcds to solve problems of quantative reasoning

acCurately and appropriately.

Outcome 2.1 - Apply numeric, graphic, and symbaolic skitls and other forms of quantitative reasoning accurately and appropriately, G
O Outeome 2.2 - Demonstrate mastery of mathematical concepts, skills, and applications, using technology when appropriate. 0

Quteome 2.3 - Communicate clearly and concisely the methods and results of quantitative problem salving, 2

4/2/2012
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Qutcome 2.4 - Formulate and test hypotheses using numerical experimentation, o

Outcome 2.5 - Define quantitative issues and problems, gather relevant information, analyze that information, and present results, ]
Qutcoms 2.6 - Assass the validity of statistical conclusions. o]

Standard 3 - Information Retrieval and Technology.
Access, evaluate, and utilize information effectively, ethicelly, and responsibiy.

Outcome 3,1 - Use print and electronlc information technotogy ethically and responsibiy. 2
OCutcome 3.2 - Demanstrate knowledge of basic vocabulary, concepts, and aperations of information retrieval and technology. 1
Qutcome 3.3 - Recognize, identify, and define an information need. 3
Outcome 3.4 - Access and retrieve information through print and electronic media, evaluating the accuracy and authenticity of that 2
information.

Outcome 3.5 - Create, manage, organize, and communicate information through electronic media. 3
Cutcome 3.6 - Recognize changing technotogies and make informed choices about their appropriateness and use. 3

Standard 4 - Oral Communication
Practice ethical and responsible oral communications appropriately to a variety of audiences ang purposes.

QOutcome 4.1 - [dentify and analyze the audience and purpose of any intended communication. 1
Quicome 4.2 - Gather, evaluate, seiect, and organize information for the communication. 2
Qutcome 4.3 - Use language, technigues, and strategies appropriate to the audience and occasion. 1
Outcome 4.4 - Speak clearly and confidently, using the voice, volume, fone, and articulation appropriate to the audience and 1
srcasion,

Outcoine 4.5 « Bummarize, analyze, and evaluate oral communications and ask coherent questions as needed. 1
Qutcome 4.6 - Use competent oral expression to initiate and sustain discussions. 2

Standard 5 - Critical Thinking
Apply critical thinking skills to effectively address the challenges and solve problems.

Oufcome 5.1 - Identify and state problems, issues, argumants, and questions contained in a body of information. 2
Outcome 5.2 - identify and analyze assumptions and underlying points of view relating to an issue or problem, 1
Outcome 5.3 - Formulate research questions that require descriptive and explanatory anakyses. 0
Qutcome 5.4 - Recognize and understand muitiple modes of inquiry, includiag investigative methods based on observation and 0
analysis.

Qutcome 5.5 - Evaluate a problem, distinguishing between relevant and irrelevant facts, opinions, assumptions, issues, values, 1
and biases through the use of appropriate evidence,

Outcome 5.8 - Apply problem-solving techniques and skills, including the rules of logic and logical sequence. 2
Qutcome 3.7 - Synthesize information from various sources, drawing appropriate cenclusions. 2
Outcome 5.8 - Communicate clearly and concisely the methods and results of logical reasoning. 1
Outcome 5.9 - Reflect upon and evaluate their thought processes, value system, and world views in comparison to those of 2
others.

Standard 6 - Croativity
Able to express originality through a variety of forms.

Qutcome 6.1: Generate responses to problems and challenges through intuition and non-linear thinking. 3
Outcome 6.2: Explore diverse approaches 1o solving a problem or addressing a chalienge. 2
Outcome §.3: Sustain engagement in activities without a preconceived purpose. 1

http://curriculumcentral.its.hawaii.edu:8080/central/core/vwersx.jsp?eps=UHMCé&alpha=M... 4/2/2012
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.

Cutcome 6.4: Apply creative principles to discover and express new ideas, 3
Qutcome 6.5: Demonstrate the ability to trust and follow one’s instincts in the absence of external direction 2
Qutcome 6.6: Build upon or adapt the ideas of others o create novel expressions or pew solutions, 2
34. Additional Information
. O‘Gghﬁemfﬁmamn et
Proposer: RICK MILLER
Progress: APPROVAL
Modily Date: 03/23{2012 9:14 PM
Approved Data:
approval histery (4) | Print friendly
Copyright @ 1987-2012, All righls reserved Curdcutum Gentral - University of Mawaii Maui College configurable | cantact } suppart | help
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